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2.   THE POWERHOUSE DIGITAL STUDIO  
The Powerhouse Digital Studio is responsible for 
the developing digital content that responds to the 
Powerhouse program moving away from rule and formula. 
The Digital Studio and its collaborators produce content  
in response to four priority areas: 

Powerhouse Renewal  
Content that builds new communities, advocacy, and 
anticipation around the establishment of Powerhouse 
Parramatta, the renewal of Powerhouse Ultimo, the 
expansion of Powerhouse Castle Hill and the ongoing 
operation of Sydney Observatory.  

Context   
To communicate perspectives and narratives around our 
Collection objects.  

Program   
To embed digital content into Powerhouse exhibitions, 
experiences, interpretation, and program delivery.  

Timeliness   
To be responsive to events of significance where our 
Collection or programs provide storytelling, perspectives 
and context. 

Examples of Powerhouse Digital Content 
–   Exhibition media design: soundscapes, augmented 

reality, immersive interactive media design.  

–   Creating and documenting live events:  
POWERHOUSE Lates, Sydney Observatory Livestreams. 

– Podcast and video series: 100 Climate Conversations.   

–   Short Films such as documentaries, video and audio 
commissions that help tell the story of our collection of 
over 500,000 objects. 

3.  INVITATION TO COLLABORATORS 
The Powerhouse Studio is establishing a network of 
collaborators to produce and deliver its ambitious digital 
content slate which includes (but is not limited to) short 
video series, documentaries, podcasts, exhibition content, 
exhibition interpretation, sound works and partnership 
projects.  

We are inviting expressions of interest from digital media 
service providers with wide ranging skills to be notified 
of briefs and opportunities to collaborate on projects, 
including but not limited to:  

–   Producers (Video and Audio) 

–   Directors  

–   Cinemaphotographers  

–   Editors  

–   Sound Specialists – Designers, Recordists  

–   Colourists 

–   VFX  

–   Motion Designers  

–   Creative Agencies and Production Houses  

Collaborators identified through this process will be form 
the Studio Collaborators Network and will be contacted 
to respond to creative briefs or resources requirements.  

1.  ABOUT THE POWERHOUSE
The Powerhouse, through its renewal and across its 
platforms, will redefine museums in the 21st century by 
renegotiating the terms of engagement with communities; 
by radically returning to and reckoning with its own legacy 
as a museum of industry and by fortifying its vital role in 
the cultural and economic ecosystems of NSW, Australia 
and internationally. In 2022, the Powerhouse, one of 
Australia’s oldest and most important cultural institutions, 
continues the delivery of its expansive renewal program 
across its five platforms: 

Powerhouse Parramatta – building our new flagship 
in the fastest growing and most culturally diverse 
communities in Australia. 

Powerhouse Ultimo – transforming the much-loved 
Powerhouse to deliver international exhibitions within  
a dynamic creative industries and technology precinct. 

Powerhouse Castle Hill – expanding Collection storage, 
creating new public exhibition spaces and establishing 
world leading collection management capabilities. 

Sydney Observatory – restoring and enhancing this 
national important heritage icon. 

Powerhouse Digital – creating space to tell stories 
and provide new levels of access to the Powerhouse 
Collection of over 500,000 objects. 

The Powerhouse will acknowledge Country, Always, 
embedding First Nations ways of knowing and self-
determination across the museum and building enduring 
relationships with traditional owners and communities. 
The Powerhouse will define the renewal of each platform 
according to its location: sensing and responding to 
Country; respecting the cadence and context of place; 
reflecting the economies and industries of each precinct 
and recognising the unique cultural and social histories 
that make each platform distinct. 

The Powerhouse Program (all activities of the museum 
– including but not limited to curatorial, conservation, 
registration, exhibition-making, learning, workshop, 
research, image-making, communications and marketing, 
design, visitor services, development, hospitality, and 
retail) is a network of relationships, connecting expertise, 
knowledge, and practice at the service of stories. The 
Powerhouse facilitates seamless collaboration. It is 
porous, making no distinction between internal and 
external collaborations. 

The Powerhouse Collection is more accessible than ever 
to communities. Through the reimagined Powerhouse 
Castle Hill, Powerhouse Digital, and the Powerhouse 
Program, the Powerhouse Collection will be vitalised 
and animated through direct access, unprecedented 
engagement via research and residency, and increased 
public circulation across expansive exhibition spaces. 

https://www.youtube.com/watch?v=D5z8YVPql0U&t=13s
https://invisible-revealed-ar.s3.ap-southeast-2.amazonaws.com/index.html
https://invisible-revealed-ar.s3.ap-southeast-2.amazonaws.com/index.html
https://www.maas.museum/event/the-lab/
https://www.instagram.com/p/Cf0UJkaLFMI/?hl=en
https://www.youtube.com/watch?v=oqa7UK-W1YM&t=274s
https://100climateconversations.com/
https://vimeo.com/showcase/8730894/video/611372477
https://vimeo.com/577479750
https://vimeo.com/577479750
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Powerhouse Rights  
As part of the EOI process, MAAS reserves the right 
in its absolute discretion at any time to do one or any 
combination of the following: 

a) cease to proceed with the EOI process; 

b) accept all or part of an EOI; 

c) reject any EOI; 

d) accept a non-conforming EOI; or 

e) accept the lowest price submitted.

 

8.  EXPRESSION OF INTEREST LODGEMENT 
Respondents must submit all responses by the EOI closing 
date. The EOI must be submitted electronically to the 
electronic tender box for this EOI via the e-tendering 
website as indicated below: 

tenders.nsw.gov.au 

Respondents should notify the contact officer in writing 
on or before the closing date and time if they find any 
discrepancy, error or omission in this EOI. 

EOI Closing Date and Closing Time  
Please check the e-tendering website for exact closing 
date and time. 

Extension of Closing Date and Closing Time  
MAAS may, in its discretion, extend the existing Closing 
Date for all participants. 

Discontinuance of the Expression of Interest Process  
MAAS reserves the right to discontinue the Expression 
of Interest process at any point, without making a 
determination regarding acceptance or rejection  
of responses. 

9.  LODGING RESPONSES VIA ETENDER  
Please click here for a guide showing how to register and 
lodge a response via eTender.

4.  EXPRESSION OF INTEREST RESPONSES
In response to the invitation, you will need to supply  
the following:

–   Cover letter including Business Name, Address, ABN, 
Contact Name and Position, Phone, Email, Website 

–  A portfolio of relevant work or CV 

–    A schedule of rates (i.e. hourly, daily, weekly)  
if applicable. 

The Powerhouse notes that the schedules of rates are 
indicative only and will be subject to brief requirements, 
services required and project deliverables.  

 

5.  EVALUATION CRITERIA
Submissions will be assessed against the following 
criteria: 

–  Demonstrated ability to deliver video/digital media  
and project outcomes. 

– Portfolio of work.  

6.  TIMELINE 
The following dates are indicative only and are subject 
to change. Times are Australian eastern standard time 
(AEST). 

Milestone Timing

EOI published 29 August 2022

EOI closes 26 September 2022

7.  TERMS AND CONDITIONS 
Legal Entity of Applicant  
Responses must be submitted by a legal entity or, if a joint 
response, by legal entities with the capacity to enter into a 
Contract. 

Subcontractors / Contract Partners  
If any part of the Goods/Services is to be supplied by 
a subcontractor / contract partner, the respondent will 
work with MAAS to identify the subcontractor / contract 
partner. 

All parties will work collaboratively on the project. 

Queries  
Queries regarding this Expression of Interest (EOI) should 
be submitted in writing to the contact noted below. All 
questions and responses will be issued to all respondents 
as addenda to this EOI where applicable. 

Email: Kim.lai@maas.museum 

Confidentiality  
Information provided in this EOI or imparted to any 
respondent as part of the process must only be used for 
the purpose of preparing and submitting an EOI response. 

https://www.tenders.nsw.gov.au/public_data/userguides/eTendering%20Public%20User%20Guide%20Dec%20-%202016.pdf

